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Universities Week 2011
Universities Week 2011 will take place on 13-19 
June, following the 2010 pilot campaign which 
aimed to demonstrate how everyone benefits 
from the work of higher education.

With much more time to plan the 2011 
campaign, we’ve come up with some 
much-needed focal points, which all types 
of institutions and organisations will be able 
to engage with. The themes this year include:

Big ideas for the future: How are your 
institution’s discoveries likely to change the 
world over the next 20 years? We know that 
higher education always has an eye on solving 
the challenges of the future, so in 2011 we’ll be 
showcasing the ways in which universities are 
playing their part, whether in a social, artistic 
or science context.

Big ideas for business: We will team up with 
a major business organisation to demonstrate 
how your university works with small and 
medium-sized businesses in the local area.

Big society ideas: We’ll be delving into the 
fantastic work done by the higher education 

sector in the local community. Whether it’s 
volunteering programmes or opening up 
gyms and other spaces for use by the local 
community, we’ll be highlighting the local 
footprint of your institution.

Inside the big ideas: This really is your 
chance to throw open your doors and bust 
the myths about campus life. We want to 
showcase exactly what goes on in a 21st 
century university – from leading the charge 
in developing hot acting talent or the next 
big novelist to ground-breaking research and 
leading political and philosophical thought.

The campaign needs your support
Last year proved to be a major challenge 
for higher education. With this in mind we 
have come up with a campaign to engage 
the entire sector.

Universities Week 2011 has been designed to 
enable you to showcase the things that are 
important to you and your institution at a local 
and national level, which in turn we can then 
shout about as part of the wider campaign – 
to the media, the general public, politicians
 and policy makers. 

As in 2010, the success of Universities Week 
will be down to the collective strength of 
your institutions and organisations.

If you would like to discuss any aspect of the 
campaign plans further, please contact:

Ian Morton, senior campaigns officer, 
Universities UK

T: 0207 419 5424
E: ian.morton@universitiesuk.ac.uk
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David Lock, director of international 
projects, witnessed rather more 
than he expected while visiting Cairo 
to contribute to a TEMPUS project 
in January.

The Leadership Foundation was awarded 
the scoping contract for the UWIC-hosted 
TEMPUS project, and work was going well. 
Visits had been made to Egypt, Lebanon, 
Morocco and Tunisia, a report delivered, and 
a plenary session was scheduled for 29-31 
January in Cairo. 

Two weeks before the session, the long-
serving president of Tunisia fled after protests 
against him. There were protests on the 
streets of Cairo, but nothing so serious as to 
cause the Foreign Office to advise against 
travel. The Leadership Foundation’s normal
risk assessment was completed and I took 
off for Cairo. 

‘Arrival Friday’ started normally - it was not 
until mid-morning, when the internet and 
the mobile phone network went down, that 
anything untoward was suspected. CNN, BBC 
World News and Egyptian TV were reporting 
that protests were expected after Friday 
prayers. Security forces took to the streets 

A weekend in Cairo
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- and the scenes that followed monopolised 
international TV for the next 10 days.

But while tensions mounted out on the 
streets, there was calm in the hotel. A curfew 
was imposed making it difficult for the 
Egyptians to join in, but they telephoned in 
with support. The cooperative multinational 
spirit was a joy to work with, as we assessed 
the risks and the options. 

It was decided to postpone the meeting. 
With mobile phones and the internet down, 
going to the airport was the only way to 
find out whether flights were available. On 
Sunday the Foreign Office advised Brits to 
leave by commercial means if they could. 
Very fortunately, when I got through the 
crush at the airport, I was eventually given 
a seat on a BMI flight.

While not quite what was anticipated, the 
weekend did provide first-hand experience 
of some elements of leadership in a crisis. 

It showed the impact and speed of a global 
world, with President Obama responding 
just over an hour after the Egyptian president 
had addressed his people, and mobile phone 
networks being restored the following morning.

The importance of contingencies for things 
that we take for granted (mobile phones, 
electronic payment systems) became 
apparent as well as the ability to 
be responsive to a changing situation.

Without the strong local connections 
that the project organisers had in place 
in Egypt, participants would have been 
less well served. The calm that pervaded 
proceedings may not have been facilitated 
and participants without alternative means 
of payment could have had major difficulties. 
The warmth of the welcome given by locals 
also gave an air of comfort and confidence.

More fundamentally, deficiencies in the 
higher education systems in Tunisia and 
Egypt, as perceived by students, were one 
of the factors which led to the protests. 
The need for systems to consider the 
needs of all stakeholders has been given 
a new emphasis.

As for the Leadership Foundation, the advice 
it gives to staff, participants and associates 
working overseas was well tested, and a case 
study can now be added when the advice is 
given in future.




